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COMPANY DEVELOPMENT SINCE ITS FOUNDATION 
– the most important milestones 

1999:  Company established by two individuals who continue to control it to this day. 

2000:  The fi rst container of T-shirts sold.

2001:  Distribution network developed in the Czech Republic.

2003: The Company’s own building in Ústí nad Labem - Krásné Březno.

2004:  Starting to penetrate the markets of Slovakia and Poland.

2005:  Production expanded from China to Bangladesh.

2006:  Emergence in the Hungarian, German and Austrian markets.

2008:  Expansion into the Slovenian market. 

2009: Emergence in the Romanian and Bulgarian markets and in the Baltics.

2011:  New logistics centre opened in Ostrava - Přívoz.  

2012: Company’s best-seller (the BASIC men‘s T-shirt) launched to eventually become the fl agship 

                product, and MALFINI brand of luxury promotional textiles..

2013:  Emergence in the Croatian market.

2015: First batch dispatched from the newly built logistics centre in Ostrava - Kunčičky.

2016: New new offi ce building opened in Ústí nad Labem - Skorotice.

 A branch opened in Beijing, China.

 New brand of promotional textiles PICCOLIO launched.

2017:  The half-billion stock threshold reached.

 Emergence in the workwear market with the Company’s own brand RIMECK.       

2018: Rebranding in connection with the change of the Company name to ADLER Czech, a.s. 

 Stage II of the Ostrava logistics centre completed.

 An offi ce established in Dhaka, Bangladesh.  

2019: Construction of a unique hybrid photovoltaic system in the Ostrava logistics centre.

2020: MALFINI, a.s. name change  

 Branch offi ce established in Hungary.  

2021: Warehouse capacity increased to 20 million units for the fi rst time in the Company‘s history 

                despite the second year of the COVID pandemic.  

 GRS certifi cate obtained for the production of recycled polyester products.

2022:    New re-Volution clothing collection made of recycled plastic launched in the market

               Winning 2nd place in the National Award for Corporate Social Responsibility and a three-year 

               international „Committed to Sustainability” certifi cate  

               Robotisation of the AutoStore logistics centre started

               FVE Ostrava II project launched.
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VISION, MISSION, VALUES  

Vision
We are choice number one for our customers and end users.

Mission
We facilitate our customers’ business with joy and professionalism in everything we do.

We deliver to the owners long-lasting and sustainable growth in Company value and a feeling 
of pride in everything the Company represents.

We provide employees with meaningful work in an inspiring and supportive environment, 
ensuring their professional growth, security and fair earnings.

Values
Teamwork

Goal-Oriented

Responsibility

Consistency

Improving
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SUSTAINABLE DEVELOPMENT GOALS 

MALFINI‘s business is guided by the UN Sustainable Development Goals (SDGs), which were 
adopted globally in September 2015 for the next 15 years. Although not all of them relate directly 
to the Company, employees are aware of the links between them and of the need to work 
towards attainment of the goals.
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Corporate social responsibility as an 
attempt to integrate social, environmental 
and economic viewpoints is an integral part 
of the Company’s everyday work beyond 
its legal obligations. The people in MALFINI 
are also fully aware of their responsibility 
towards the environment and society 
and they advocate for a responsible role 
towards shareholders, employees, the 
environment and the public. Therefore, 
we make sure that every employee can 
and wants to participate in the formulation 
of the CSR strategy and in the fulfi lment 
of its objectives.
The activity of the individual pillars, People 
– Planet – Prosperity, are inseparable from 
MALFINI’s corporate values. The Company 
performs all its activities in compliance 
with the interests in environmental 
protection, with respect to the 
approved corporate social responsibility 
strategy and the essential interaction 
of stakeholders.

The CSR strategy and its implementation 
were subjected to a CSR audit in 2021 
conducted by Flagship Communications 
Ltd. Prague, with a view to verifying 
the strategy and the corporate social 
responsibility system in the Company 
against the basic standards in strategic 
sustainability and corporate social 
responsibility – Global Reporting Initiative 
(GRI) and ISO 26000 guidelines. The 
Company focused, above all, on the proper 
setting of the strategy according to the 
involvement of the stakeholders and on 
a suitable selection of material topics 
in sustainability. The specifi c objectives 
and impacts of the individual activities 
were important. As stated in the report, 
MALFINI’s CSR strategy will be easily 
certifi able to any CSR standard once the 
recommendations are accepted.

CORPORATE SOCIAL RESPONSIBILITY AND 
SUSTAINABLE BUSINESS   
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CODE OF CONDUCT:  
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1.  RThe budget is compiled for OPEX costs; CAPEX costs of CSR activities are approved    
     separately in the same way as regular investments.
2. The CSR budget is set as 1.7% of the previous year’s EBT.
3. The budget contains an itemised plan covering 90% of the amount at the most; the provision 
     accounts for at least 10%.
4. Not more than 80% is used in the form of fi nancial performance, at least 20% is in the form 
     of material performance. 
5. The CSR budget for the given year is submitted by the CSR committee and approved by the 
     statutory body.

AWARDS  

CSR STRATEGY BUDGET RULES IN 2022

Czech Business Superbrands
–the MALFINI brand defended this prestigious quality award

Governor of the Ústí nad Labem Region CSR Award
– Honorary Recognition by the Governor 

Gentleman Company of the Year 
– fi nalist 

If funds are released from the provision, the CSR Committee issues a recommendation 
to use the provision in this way and the use for the specifi c purpose is approved by the Chief 
Executive Offi cer.

After the two-year COVID pandemic, which had the effect of postponing the implementation of many 
of the strategies adopted in the past, the actions have been reactivated. This mainly concerned 
in-kind charitable support to social institutions and events organised under their direction, as well 
as to the J. E. Purkyně University and the Innovation Centre of the Ústí nad Labem Region. The one 
project that can be viewed positively is the cooperation with SOS villages which had to be postponed 
due to unrealistic requirements of the Austrian headquarters. Thanks to the help of Hungary and 
Southeast country managers, it was possible to support the children in Lekenik and now also 
in Budapest.

That we have set out in the right direction in social responsibility is evidenced by specifi c 
facts in the form of regional and national awards and the impact of the CSR strategy 
and planned activities of the Company towards the public, employees, surroundings 
and the environment. In 2022, the Company received the prestigious 2021 Crystal Lion Czech National 
Award for Corporate Social Responsibility, fi nishing in the second place, and, above all, the EFQM 
„Committed to Sustainability” award, an international corporate social responsibility certifi cate 
that remains valid for three years, which evaluates the level of fulfi lment of social responsibility 
and sustainable development goals against the EFQM Excellence Model criteria on the basis of the 
obtained score.
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EMPLOYEES AND ACTIVITIES 
IN LABOUR RELATIONS

The Company promotes the principle of equal 
opportunities, diversity and loyalty to the people 
around us, the public and society, which makes 
it possible for the Company to operate in all of its 
locations, with pride and humility to the people 
and culture, and receive non-transferable 
experience thanks to sharing various social 
and cultural narratives. These facts also led 
MALFINI to sign the Diversity Charter and thus 
join its commitments and principles.

MALFINI provides its employees with 
development opportunities, supports individual 
education, improves the quality of the working 
environment and much more. It has been one 
of the leading employers in the Ústí nad Labem 
and Ostrava regions, which have the highest 
unemployment rates in the country. In 2022, 
the Company employed an average of 306 FTE-
adjusted employees.

As in previous years, the Company provides 
drinks and fruit for its employees in Ostrava 
and Ústí nad Labem as part of improving the 
working environment, and both in this area 
and in the area of teambuilding events, the 
related budgets have been been increased.

The popular themed breakfasts at both the 
headquarters in Ústí nad Labem and the logistics 
offi ce in Ostrava were also continued. Employees 
could learn in detail about the journey of a T-shirt, 
while in Ústí they learned more about the work 
of printing and embroidery. The breakfasts also 
focus on employee awareness of CSR as well 
as the much-discussed cybersecurity. Themes 
related to sustainability, circularity and energy 
savings are in the pipeline.

At the end of the year, all employees received 

a fi nancial contribution to the MultiPass 
Card with the option to use it for purchases 
in pharmacies; partners and Company 
colleagues received vitamin packages. The 
MultiPass Card has also become a method 
of recognising employees’ work anniversaries. 
Loyalty benefi ts are provided on a six-month 
basis to those who have been with the Company 
for more than fi ve years.

In 2022, suburban camps for children 
of employees also continued in Ústí nad 
Labem (again in cooperation with J. E. Purkyně 
University) and Ostrava.

Teambuilding events in the form of barbecues 
were traditionally held in Ostrava and Ústí nad 
Labem. Employees also had the opportunity 
to meet in the run-up to Christmas and 
on St Nicholas Day. All employees also received 
Christmas gifts with the Company logo.

Throughout the year, the Company implemented 
a training and development programme, 
which, in the fi rst phase, was organised for 
management.

Cooperation with the University of J. E. 
Purkyně in Ústí nad Labem continued, which 
in recent years has signifi cantly improved 
thanks to MALFINI‘s assistance in obtaining 
accreditation of the study programme in applied 
informatics in both full-time and combined 
forms of study. As for cooperation with high 
schools and universities, the Company also 
implemented a series of lectures and student 
internships both in Ústí and Ostrava, largely 
focusing on information technology, computer 
networks and programming.
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HELPING TOGETHER – PHILANTHROPY

The Company is not indifferent to the fate 
of the people around it, the fate of the people 
in the regions where its employees work, 
produce and live. In the Czech Republic, MALFINI 
operates in three regions: the headquarters 
in Ústí nad Labem and a warehouse and logistics 
centre in Ostrava, while in Prague the Company 
has launched a new Fashion Technology Centre 
in Prosek. It is represented abroad through its 
offi ces in Beijing, Dhaka and Hungary and has 
dealers who serve more than 30 European 
markets. 

Among other things, the Company, through the 
international organisation ADRA, once again 
supported child development in Čalantika 
by making a fi nancial contribution towards 
the operation of an educational centre and also 
an educational trip, in which MALFINI employees 
took part. Beyond the scope of the agreement, 
the Company fi nancially supported 13 gifted 
children interested in studying to enhance their 
qualifi cations. At the end of the year, MALFINI 
was involved in two more projects for Čalantika: 
both the proceeds from the sale of charity 
T-shirts to our foreign customers and the profi t 
generated by the event called Expedition Ganga 
will go to children.

The Company started projects to help SOS 
villages in Croatia and Hungary. Textile 
products have also helped, for example, 
in volunteer activities in Romania or during 
the international expedition PřesBar, which is 
organised by Palacký University in Olomouc for 
disabled people. MALFINI was not indifferent 
to the people in Ukraine, where it sent not 
only textiles but also radios, and last but not 
least, the Company also helped to provide 
employment and accommodation for refugees. 

The Company continued providing material 
donations to the KlaPeto foundation 
and promoted their hike to Sněžka for 

handicapped children, supported the Polanský 
Run for premature babies born in Ostrava 
hospitals, and it also helped the Jonášek 
Foundation and their hike to Mount Lysá, 
once again, for handicapped children. For the 
eleventh year, a fi nancial contribution was 
provided to the Ústí Oncology Ward, and the 
cooperation with the Tyfl oCentre for the Blind 
also continued in the year 2022. The Company 
established contacts with the Nové Háro 
organisation in the Ústí nad Labem region, 
which also supports cancer patients. And it 
is the help provided to two entities with the 
same specialisation in the following years that 
MALFINI considers to be an opportunity for 
public media coverage in this area.

The long-standing cooperation with Debra 
continues; the organisation helps people with 
severe skin diseases. The current graphic of the 
T-shirts inside out was created in collaboration 
with fashion designer Liběna Rochová and well-
known tattoo artist Lukáš Musil.

Liběna Rochová, a long-time collaborator 
and fashion design icon, was supported by the 
Company as part of its social responsibility 
programme on the occasion of her design 
activities and the development of her student 
activities; the fi re-fi ghters who helped with the 
unprecedented fi re in Bohemian Switzerland 
were another recipient of our chartable aid. The 
Company‘s interactions with local communities 
includes the latter’s participation in ongoing 
Company events, such as open days, which 
were this year held in Ústí nad Labem again, or 
participation in the national event „Let‘s Clean 
Up the Czech Republic“. 

Advertising and donation agreements with 
partners now include a clause on the vision, 
mission and the code of conduct of the 
Company, which all stakeholders accept 
without exceptions.
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ENVIRONMENT AND SUSTAINABILITY

The Company is not oblivious to or unconcerned 
about the environment and is strongly focused 
on reducing its carbon footprint and sustainable 
production. It contributes to keeping the planet 
Earth for future generations by its actions in the 
environmental protection leading to reducing 
the carbon footprint. The Company monitors 
its carbon footprint, accepts measures 
to reduce it and is committed to reaching zero 
carbon footprint by 2030 in SCOPE 1 and 2—
the parameters representing direct business 
emissions and indirect energy emissions. The 
carbon footprint has been monitored since 
2019 and its value was determined back to 2015 
based on the available data. Setting the carbon 
footprint monitoring system is validated 
by certifi cation of the procedure and reported 
values. The calculation is done according to 
the GHG Protocol and its accuracy is verifi ed by 
a specialised external fi rm.

As far as the environmental policy is concerned, 
the Company is certifi ed under CSN ISO 14001 
and the last year’s successful recertifi cation audit 
confi rmed its validity for the next three years. 
All the new buildings are now apply measures 
to reduce the carbon footprint. In addition 
to increasing self-suffi ciency in fi nancial 
savings and using energies, all the implemented 
projects bring a clear benefi t to overall reduction 
in the emissions and greenhouse gases as well 
as to the stabilisation of the distribution system 
operation.

In the period under review, the Company 
defended the „We track CO2“ certifi cate, 
which is proof of the calculation of the carbon 
footprint in accordance with the GHG Protocol 
procedure and is in accordance with CSN ISO 
14064 - Greenhouse gases.

In 2020, MALFINI received the carbon footprint 

certifi cate for its best-selling T-shirt, the 
Basic. These facts are currently refl ected 
in the approved CSR strategy in the context 
of its expansion in the period to follow. MALFINI 
Management is well aware of the fact that 
SCOPE 3, which accounts for almost 90% of CO2

according to a qualifi ed calculation, is the key 
to success in reducing the carbon footprint. 
In view of the challenging requirements, the 
Company has opted for the way of step-by-step 
projects.

In sustainability, the Company changed the 
corporate fl eet’s fuel cards. DKV fuel cards 
resulted in compensation of 349.47 kg of CO2

in 2022 under the offset programme.

The Company also focused on the fl eet in terms 
of its nature. In addition to 13 new CNG vehicles, 
which complemented the three existing ones, 
the Company modernised electric vehicles 
in Ostrava and Ústí. The trial operation of a CNG 
vehicle confi rmed a reduction in CO2 emissions 
by 27% and a reduction in the operating costs 
by 49%. MALFINI is not lagging behind in water 
conservation either. In Ústí, the „well“ project 
has been launched and will be implemented 
during 2023. The water will be used for the 
newly planted greenery around the building, 
which will be fi nalised with the last stage of 
planting. Even rainwater from the shelter near 
the building will not go to waste and will be 
captured in the watering barrels that have 
been put in place. The Company delivered on 
its decision to purchase microplastic fi lters for 
the Company‘s washing machines. Last but 
not least, the possibility of transferring coffee 
grounds to RE-Kava for recycling and their 
reuse is analysed. As part of the New Telephony 
campaign, the Company reduced the number of 
telephone sets from 170 to 111.

An integral part of our Company’s social 
responsibility and sustainability efforts are 
certifi cations where external companies will 
evaluate our business activities in quantitative 
terms. Recently, MALFINI has completed the 
certifi cation and calculation of the Company‘s 
CO2 footprint in 2022 and is now busy processing 
the 2021 energy audit. One of the steps the 
Company has taken is membership in the 
Czech Circular Hotspot as part of the Institute 
of Circular Economy (INCIEN), which aims to 
differentiate individual stakeholders in domestic 
business and infl uence sustainability through 
them.

In 2021, the Company managed to change the 
electricity supplier and starting on 1 January 
2022, MALFINI will only purchase electricity 
from renewable sources.

Considering the hybrid photovoltaic system 
installed in the warehouse and logistics centre 
in the Contera Park Ostrava City site, with 
an output of almost 300 kWp, the Company 
has on-line monitoring of the current power 
production, its current consumption as well as 
accumulation from the start of the production. 
Currently, a project to expand photovoltaics 
in Ostrava by 0.5 MWh is being prepared and an 
application for subsidy has been submitted. 
In addition to increasing self-suffi ciency 
in fi nancial savings and using energies, the 
project bring a clear benefi t to overall reduction 
in the emissions and greenhouse gases as 
well as to the stabilisation of the distribution 
system operation. It promotes the economic 
development of the Moravian-Silesian Region 
and the growth of economy in the Czech 
Republic. Also, the fact that the project was 
implemented without using any new land 
and without any other building activities 
is an environmental contribution. The battery 

capacity can be “controlled” by software 
in relation to the weather, its current use and the 
requirements of the operation. In addition to 
the maximum energy self-suffi ciency of the 
building, it also provides a hundred-percent 
assurance to the customer that their deliveries 
will not be delayed due to power failures.

The offi ce building in Ústí nad Labem – Skorotice 
also has HVAC systems. The photovoltaic on the 
roof has an output of 42.12 kWp. In numerical 
terms, the production of both units will reach 
277 MWh in 2022. This represents savings of 
180 t of CO2, the equivalent of 536 newly planted 
trees.

The Company has been incorporated into 
the Green Company project – it minimises 
and sorts waste, including sorting electrical 
waste for employees. Waste disposal, sorting 
and recycling are strictly observed; recycled 
waste accounts for 90% of all waste.

As far as packaging is concerned, the Company 
uses the benefi ts of the successful Uniform Box 
project. Thanks to the single box size, not only 
the packaging, but also shipping containers 
are fi lled completely. Also, the rack zones have 
been adjusted to the size in the Ostrava logistics 
centre. In terms of sustainability, the packaging 
is durable and high-quality with respect 
to shipping and it is also used for distribution 
of goods to customers. In addition, the Company 
has a series of ten different boxes that can be 
stacked on a pallet with maximum optimisation 
to avoid empty spaces. The distribution system 
chooses the most suitable packaging for the 
goods to be shipped when the order is being 
processed so there is no need to use any fi lling.

The existing practice was followed up during 
2022 with the implementation of the Sustainable 
Packaging Project, which is based on the 
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Global Sustainability Goals, specifi cally Goal 
12 - Responsible Consumption and Production. 
In short: MALFINI is interested in reducing the 
carbon footprint, eliminating waste materials 
and reducing part times in shipping.

The objectives of the project are broader—as 
with each single crate, the aim is to maximise 
the use of the packaging materials in which 
goods are transported from the production 
areas (cartons and bags). This is also linked to 
a reduction in the overall volume of packaging 
in the sense of removing everything that 
is unnecessary. The eco-friendly solution 
includes recycled and recyclable materials = 
the necessary parts of the packaging in which 
the goods are shipped to customers should be 
chosen from materials that are recycled (not 
made from virgin resources) and recyclable 
(not containing any unsuitable components) or 
reusable after they have served their original 
purpose, i.e. after the goods have been delivered 
to customers.

One of the fi rst partial changes in packaging 
introduced after testing in the Ostrava logistics 
centre was the reduction of cardboard 
packaging. Small orders numbering units 

of goods, which in the past were packed 
in cardboard boxes, have now been replaced 
by plastic bags with a signifi cantly lower 
carbon footprint, reduced use of adhesive 
tape and strap tape. In addition, the Company 
supports a local supplier from near the logistics 
centre, again reducing the carbon footprint 
of transport. As for goods transported 
in bags in this way, we have also succeeded in 
generating savings of stretch fi lm with regard 
to the newly purchased returnable transport 
boxes for transporting bags. In cooperation with 
our customers, the Company also looks for the 
most suitable option for personal collections, 
which are made not only in cartons, but also in 
plastic bags and paper bags.

Thanks to this, the Company saves two 
thousand rolls of adhesive tape, about 26 rolls 
of stretch fi lm and about 33,000 plastic bags 
per year, which are not necessary to protect 
textiles. In fi nancial terms and in current 
prices, this represents almost one million 
crowns and if the annual CO2 savings were 
to be expressed in kg, it represents about 
47,000, which in terms of trees amounts to 
approximately 140 newly planted specimens.
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RESPONSIBLE BUSINESS = PROSPERITY

Prosperity in MALFINI is inseparably linked 
to the primary goal of any responsible subject 
= business for the purpose of generating 
profi t. Customers play an important role. 
To MALFINI, every satisfi ed customer who 
returns for another purchase is the greatest 
success. The Company continues increasing 
its transparency and takes measures that 
differentiate it from the competition. This 
is boosted not only by audits to the ISO 9001 
quality management standard, where the 
certifi cation has been extended for the 
following three years, but also by defending 
the prestigious quality award, Czech Business 
Superbrands, for the fi fth time in a row. We 
should also mention the recertifi cation of GOTS 
products manufactured from 100% organic 
cotton and the newly acquired GRS certifi cate 
for recycled polyester products.

MALFINI builds on four pillars: the quality 
of products and services, the business team 
and e-shop, marketing support and the logistics 
centre. The quality of products and services 
is a typical long-standing property, continuously 
monitored within all the corporate processes. 
Together with the international business team, 
the e-shop with marketing support that saves 
customers time and money is available 24 
hours a day, 365 days a year. And it is where 
the expanded digitalisation project was put into 
effect, helping many clients start their own on-
line shop. The fact that business has moved to 
the on-line environment is also evidenced by 

the numbers—the Company’s website is visited 
annually by 400,000 users from various 
countries who viewed a total of 20 million pages.

MALFINI also participated in prestigious 
international fairs in the year under 
consideration and it put on a successful road 
show in several Italian cities where it presented 
its portfolio and services with success. 
The annual catalogue with new products 
and comprehensive information is available to 
the customers in 11 languages.

Thanks to its sustainable products, the Company 
also provides sustainability to its customers.  
The ORGANIC T-shirt and towel collection, made 
of organic cotton with the international GOTS 
certifi cate, has been added to the collection 
of clothing made of recycled plastic. Even 
those products are internationally certifi ed 
now, bearing the GRS certifi cate. Both meet 
the strict rules and directives for all production 
processes of ecological and social chain for 
textile processing. Use of organic farming fi bres, 
free of any toxic substances and substances 
harmful to the environment and introduction 
of fair wages: those are just some examples 
of the binding GOTS criteria. Recycling plastic 
is a global component of circular economy. 
MALFINI Premium is an exceptional branded 
advertising textile collection, offering T-shirts 
made of 100% natural merino wool used mainly 
in the production of highly functional clothing. 
The Company also meets the demand of GOTS-
certifi ed printing shops with its organic offer.
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MEMBERSHIP IN ASSOCIATIONS AND SOCIETIES
POPAI (Point of Purchase Advertising International)
POPAI is a global association of point of purchase advertising professionals: advertisers, retailers, 
manufacturers and designers of POP materials, advertising agencies and others.

PSI (Promotional Product Service Institute)
PSI is the most prominent international association of businesses operating in the promotional products 
segment. It is based in Düsseldorf, Germany, where the annual PSI Fair takes place.
The members are over 7,000 qualifi ed entrepreneurs from all over Europe.

Association for Social Responsibility (ASO)  - non-paying member
It is the largest social responsibility (CSR) initiative in the Czech Republic. Its vision is to make corporate social 
responsibility and sustainability natural parts of business and operation of every organisation in the Czech 
Republic.

Czech Management Association (CMA)
Czech Business Council for Sustainable Development (CBSD)
The Czech Management Association is the only association in the country that exclusively focuses 
on managers regardless of their profession. It was founded in 1990 and its mission is to connect managers 
and develop their professional abilities, skills and knowledge.
The Czech Business Council for Sustainable Development was founded in 2012 under the auspices of the CMA 
as a WBCSD branch. 
It brings together businesses and individuals who strive to yield favourable conditions for sustainable future 
in business, society and the environment.

Business for Society - Diversity Charter
Business for Society is the national coordinator of the European Diversity Charter for the Czech Republic, 
of which MALFINI became a proud signatory in 2021.

Transparency International Club
The Transparency International Club was founded as a platform for supporters who believe that fi ghting 
corruption makes sense. And this corresponds to MALFINI’s vision.

TEXTIL EXCHANGE
A global non-profi t organisation that sets the course for positive action on climate change in the fashion 
and textile industry. It leads and supports a growing community of brands, retailers, manufacturers, farmers 
and others committed to climate action towards more effi cient production, right from the beginning of the 
supply chain.

INCIEN 
The Institute of Circular Economy is a non-governmental, non-profi t organisation that promotes the ideas 
of circular economy in the Czech Republic. According to INCIEN, the circular economy concept, which 
emphasises minimising waste and extending the life of products, offers the only sustainable path forward 
for the Czech economy.
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Company profi le 
Established at the end of 1999 MALFINI, a.s. 
is a socially responsible leader on the market 
of branded promotional textiles in the Czech 
and Slovak Republics and a major player 
in Central Europe. Its portfolio also includes 
workwear.  Today, the Company offers more 
than 300 different products under four brands. 
MALFINI, MALFINI PREMIUM as a luxury line, 
and the economical PICCOLIO line are brands 
of promotional textiles, the RIMECK brand 
is intended for products in the workwear 
segment, which is complemented by a range 
of high-quality work textiles from the Dutch 
Company TRICORP and safety work boots also 
from another Dutch operator, Bata Industrials, 
and now also the Puma and Albatros brands.

In 2022, MALFINI surpassed a record with CZK 
2.308 billion in total revenues despite a globally 
complicated economic situation affected by 
the ending coronavirus pandemic and the 
war in Ukraine. The Company‘s growth is also 
attested to by the fact that its turnover has 
increased by leaps and bounds since 2012, up 
23% year-on-year last year, with the number 
of employees reaching an average of 306 
at the end of 2022. The Company has also 
been reporting profi t in the long term. It value 
is underscored by foreign branches: the one 
in Beijing, China opened in 2016; the Dhaka, 
Bangladesh, subsidiary was founded in 2018 
and the branch in Hungary opened in 2020. 
After the successful rebranding in previous 
years, the Company changed its business name 
at the end of 2020. As a result, it now also 
focuses on markets where development has 
so far been hampered by legislative processes 
resulting from the ownership of trademarks by 
companies in the textile sector.

The modern, sophisticated central warehouse 
and logistics centre in Ostrava, after its 
expansion, has a storage capacity of up to 
25 million units of goods across a total area 
of 19,300 m2 and it can dispatch up to 250,000 
units of products per day. The warehouse 
centre automation and robotisation project, 
which was launched at the end of the year, will 
also bring effi ciency enhancement and speed 
up processes. The new AutoStore warehouse 
system will go live in September 2023. The 
Company has also decided to expand the 
existing photovoltaics in Ostrava by 1.5 times its 
current capacity.

Currently, the customer portfolio database 
consists of more than 30,000 European 
companies. The Company distributes its 
products to almost 35 countries in Europe. The 
key export destinations traditionally include 
Poland, Slovakia, Hungary and Romania, while 
the Baltic States and the former Yugoslavia are 
increasingly consolidating their position. One 
of the ways to emerge in additional markets, to 
present the Company more closely to potential 
and existing customers and to introduce new 
products consists in actively participating 
in prestigious foreign trade fairs in Germany, 
Italy, France, Poland or the Czech Republic.

The main pillars of MALFINI‘s B2B business 
model include not only a wide range of products 
and their consistently high quality, but also 
high stock availability and speed of delivery. 
The Company‘s vision speaks clearly: „We are 
the fi rst choice for our customers and end 
users.“ Our reliable call centre, marketing 
support, bespoke manufacturing, security 
and fair dealing, openness and mutual respect 
are all guarantees we deliver superior services. 
Another aspect of success is the ease 
of ordering through a fast, easy-to-follow online 

REPORT ON THE COMPANY’S BUSINESS
AND ASSETS
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store, which benefi ts greatly from development 
of our custom software applications.

Promotional apparel is the top seller, accounting 
for 86 percent of our sales, with the remaining 
14 percent attributable to workwear. T-shirts still 
remain the key segment in promotional textiles 
with almost 50 percent, followed by polo shirts, 
fl eece products, sweatshirts, jackets, vests 
and caps with a share of 14-10 percent. We have 
managed to maintain these fi gures over the long 
term with only slight fl uctuations and we have 
avoided being signifi cantly affected by COVID 
or the current economic situation. In addition 
to a wide range of fashionable colours, 
MALFINI places emphasis on the workmanship 
and material of our products. For one of its 
MALFINI Premium brand T-shirt collections, the 
Company uses SUPIMA-certifi ed cotton. It is the 
world‘s fi nest cotton brand, whose unique long 
staple fi bres make it softer and twice as strong 
as regular cotton.

The Company also offers sustainability to its 
customers. The ORGANIC T-shirt and towel 
collections, made of organic cotton with the 

international GOTS certifi cate, has been added 
to the collection of clothing made of recycled 
plastic. The products are also internationally 
certifi ed, bearing the GRS certifi cate. Both meet 
the strict rules and directives for all production 
processes of ecological and social chain for 
textile processing. Use of organic farming fi bres, 
free of any toxic substances and substances 
harmful to the environment and introduction 
of fair wages: those are just some examples 
of the binding GOTS criteria. Recycling plastic 
is a global component of a circular economy. 
MALFINI Premium is an exceptional collection 
in brand advertising textile, offering T-shirts 
made of 100% natural merino wool used namely 
in the production of high-functional clothing. 
One fundamental argument in favour of the 
quality of merino wool in MALFINI T-shirts is the 
exceptional fi neness of its fi bres. The Company 
also meets the demand of GOTS-certifi ed 
printing shops with its organic offer.

Radek Veselý
Chairman of the Board 

Jan Chovanec
Chief Executive Offi cer 

Aleksandar Alačkov
Procurement Director

Jiří Dvořák
ICT Director

Martin Šuma
Financial Director

Jana Kučerová
 HR Director

Rafał Zięba
Sales Director

Martina Weberová
Marketing Director

Michal Seltenreich
Technical Director

Tomáš Holub
Lead Project Manager

Martin Derkač
Operations Manager

Financial performance 
The ordinary statements for the period from 1 
January 2022 to 31 December 2022 and notes 
on the fi nancial statements that form an integral 
part of this annual report give a true and fair 
view of the Company‘s fi nancial performance.

Sales of goods in 2022 amounted to CZK 
2,251,945,000, while sales of products 
and services amounted to CZK 55,610,000. 
The most signifi cant cost components were 
the cost of goods sold in the amount of CZK 
1,406,646,000, followed by personnel costs 
(CZK 241,645,000), and the cost of services (CZK 
234,160,000). Operating profi t/loss amounted 
to CZK 355,513,000. The overall profi t/loss 
before tax amounted to CZK 335,044,000.

MALFINI’s fi nancial situation is sound 
and continues to follow a growth trend.

Assets
The Company reported in the audited balance 
sheet as at 31 December 2022 assets with
a total net value of CZK 2,377,417,000, with
a year-on-year increase by CZK 776,968,000 
(+49%). With a net value of CZK 2,161,909,000, 
current assets constitute the most signifi cant 
asset component, which increased by CZK 
721,039,000 year-on-year (+50%).

The other components in addition to registered 
capital making up the Company’s total liabilities 
in the amount of CZK 2,377,417,000 are retained 
earnings and current period profi t, both in the 
amount of CZK 909,712,000 and borrowings
in the amount of CZK 1,449,965,000.

The Company‘s equity increased by CZK 
202,575,000 (+28%) during the year, while 

the equity to borrowings ratio of 39%: 61% 
changed by 6% in 2022 in favour of borrowings. 
The growth in equity was primarily owing to the 
reported 2022 profi t. Borrowings rose by CZK 
572,339,000 (+65%) year-on-year. The reason 
for the increase in borrowings was mainly the 
growth in payables to credit institutions by CZK 
396,304,000 (+62%) and trade payables by CZK 
151,148,000 (+94%). Trade receivables grew 
by CZK 17,902,000 (+25%).

Forecast development
MALFINI, a.s. will continue to strive to become 
a leading supplier of promotional textiles in the 
Czech Republic and Europe.

Major events following the balance 
sheet date
Any subsequent events are disclosed in note 29 
to the Financial Statements as at 31 December 
2022.

Research and development
The Company was active in the development 
of its own software applications.

Organisational units abroad
The Company set up a branch in Bangladesh 
in 2018 and in Hungary in 2020.

Treasury stock
The Company does not hold any treasury stock.
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Ústí nad Labem, 30 January 2023
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REPORT ON RELATIONS BETWEEN RELATED 
ENTITIES

The Report is compiled pursuant to Section 82 of Act No. 90/2012 Coll., on business companies 
and co-operatives (the Corporations Act) for the accounting period from 1 January 2022 to
31 December 2022 .

1. Structure of relations
Controlled entity

Corporate name:   MALFINI, a.s.

Registered offi ce:   Oblouková 391, 403 40 Ústí nad Labem

Legal form:                  Joint-stock company

IN:     254 09 727

Subsidiaries:                  Beijing ADLER Inspection Company, Ltd.

Controlling persons - ETERA, s.r.o., Ricarino s.r.o. and a natural person

Related parties

Corporate name:   Liftago, a.s.

Registered offi ce:   Národní 135/14, Nové Město, 110 00 Praha 1

IN:     242 78 777

Corporate name:   ETERA, s.r.o.

Registered offi ce:   Brožíkova 164/6, 400 01 Ústí nad Labem

IN:     286 74 260

Corporate name:   Ricarino s.r.o.

Registered offi ce:                 Kočkovská 2622/2, Severní Terasa, 400 11 Ústí nad Labem

IN:     119 44 862

2. Mutual relations
The controlled entity supplies its goods and related services to the controlling entities. The related 
entity Liftago, a.s. supplies its services to the controlled entity.

3. List of transactions exceeding the 10% of equity threshold
No such transactions occurred during the 2022 reporting year.

4. Advantages and disadvantages
There were neither advantages nor disadvantages arising from these relationships in the 2022 
fi nancial year and the risks to the Company from these relationships are minimal to nil.

Ústí nad Labem, 30 January 2023

Ing. Radek Veselý

Chairman of the Board of Directors




